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Context
Current Situation:

• Significantly under-reported issue

• 591 sexual assaults reported to police in 2014

• Impacts children and youth disproportionately

• Statistical data limits comprehensive understanding of impact

• Nova Scotia’ s rate of reported incidents remains higher than 
the national average
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Background

• The Sexual Violence Strategy is a 3-year commitment of $6 M

• Development began in 2014 with extensive research and 
community  engagement

• Strategy launched in June 2015

• 3 Action Areas identified: 

• Services & Supports

• Prevention & Education

• Approach & Accountability
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Definition &  Principles

Definition:

• Guided by World Health Organization
‘..any sexual act, attempt to obtain sexual act, or other act directed against a 
person’s sexuality using coercion, by any person regardless of their 
relationship to the victim, in any setting’

Principles:

• Strategy is about people

• We have to work together with a unified voice

• We can do it
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• Invest to support community based 
prevention initiatives, expand  best 
practices, better research & evaluation, 
and better use of technology

• Assist youth groups to reach out to 
peers in innovative ways

• Support marginalized populations 
including African Nova Scotians, First 
Nations, and the LGBTQ community

Prevention Innovation Fund
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• Nearly 100 applications in 15/16
• $650,000 to 34 organizations
• Over 60 applications in 16/17
• Evaluation is in process
• $600,000 to be awarded by March 31st

• 10 of the funded projects  in 15/16support the 
work of marginalized groups, including 
Mi’kmaw, African Nova Scotian and LGBTQI+ 
communities

• Nearly all of the initiatives engage youth, with 8 
being led by young people themselves
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Outcomes 
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Public Awareness Campaign

• Year 1 – identified a need for consistent public awareness 

• Formed a Provincial Committee to help in the creation

• Geared towards youth and developed with youth input

• Launched in October 2016

• Videos, posters and a website

• Apx. $300,000 for development, talent, animation and media

• Campaign focuses on sexual consent, bystander intervention, 
alcohol consumption, cyberviolence, and it provides 
information on where to get help
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• 14 committee members from across the province met 10 
times throughout the development

• Key message: Everyone has a role in preventing sexual 
violence.

• Spark / add to the conversation on the issue

• 6 youth engagement sessions at each stage of development

• Online survey to identify top issues to cover in first videos. 

• 68 respondent between ages 16-24

• Top ranking: online sexual harassment, consent, partying, 
photo sharing

Committee

Youth Engagement
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“I liked that it’s animation rather than real people,
seeing as animation usually grabs people’s attention.”

“I like it because there is comedy involved, while also
getting the point across.”

“I think the humor in it will make it better for teens to watch.”

“Like how expandable it is. It has room to grow
with people’s needs/your program.”
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• 60 second video was listed as one of 
the best ads in the world

• Videos played in cinema across the 
province and on YouTube, Facebook 
and Instagram

• 60 sec – more than 45,000 views on 
YouTube 

• 30 sec - more than 20,000 views on 
YouTube
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Outcomes

• Increased comfort in talking about sexual violence

• Increased understanding in what constitutes sexual violence

• Increased understanding of what consent is 

• Increased awareness about where to get help
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Website
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Since the awareness campaign was launched in October 2016, 
there have been close to 9,000 unique visitors to the website. 

Of these, apx. 5,000 were from people living in Nova Scotia. 

The page that offers information on “where to go help” has had 
624 pageviews.

In the youth focus groups hosted in February, we heard 
resoundingly that youth would share and promote this site so 
that they could better find help and/or help a friend. 
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Website
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